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ST¦: Yenilik­i ve rekabet­i bir kalkēnma yaklaĸēmē

Decoupling / Ayrēĸma : Azla ­oĵu baĸarmak i­in!

Kaynak: SWITCH-Asia Network Facility
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ST¦: Yenilik­i ve rekabet­i bir kalkēnma yaklaĸēmē
Leapfrogging / Kurbaĵa sē­ramasē: Doĵru olanē ge­ikmeden ĸimdi yapmak i­in!

Kaynak: SWITCH-Asia Network Facility
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ST¦: Yenilik­i ve rekabet­i bir kalkēnma yaklaĸēmē
Y¿ksek kalkēnma d¿zeyi ve d¿ĸ¿k ekolojik ayakizi i­in! 

Kaynak: SWITCH-Asia Network Facility
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ST¦: Yenilik­i ve rekabet­i bir kalkēnma yaklaĸēmē

Daha kaliteli bir yaĸam i­in hangi ¿r¿nlere ihtiya­ var?

Almanya

70t 
yēlda kiĸi baĸē

Bhutan

0.5t 
yēlda kiĸi baĸē

Images É Peter Menzel
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ST¦: Yenilik­i ve rekabet­i bir kalkēnma yaklaĸēmē

Daha kaliteli bir yaĸam i­in hangi ¿r¿nlere ihtiya­ var?

Images É Peter Menzel

Japonya

40t 
yēlda kiĸi baĸē

¢in

8t 
yēlda kiĸi baĸē
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S¿rd¿r¿lebilir T¿ketim ve ¦retim (ST¦) fērsatlarē 
Deĵer zincirleri t¿ketim ve ¿retim sistemlerinin kalbidir. 



Burcu Tun­ercscp | www.scp-centre.org SCPTurKEY Seminar, March 4th, 2011

Role of business for enabling sustainable lifestyles 

10

Kaynak verimliliĵi fērsatlarē

S¿rd¿r¿lebilir T¿ketim ve ¦retim (ST¦) fērsatlarē 
Deĵer ya da ¿r¿n zincirinde fērsatlar

y¿ksek

d¿ĸ¿k
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Deĵer zinciri

BertarafKullanēmDaĵētēm
Tesisteki ¿retim

Perakendeci

Tedarik­i

¿retimi

Hammadde 

kazanēmē

Kaynak: CSCP
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Expenditures including merchandise

4%

1%

26%

42%

10%

10%

7%

36%

Premises

Machinery maintenance

Materials

Merchandise for sale

Salary

Water, Electricity

Other

KOBĶôlerde kaynak verimliliĵi

Meksika'daki k¿­¿k 
iĸletmelerin maliyet 

profili:

Enerji ve hammadde 
maliyeti iĸ­ilik 

bedelinin nerdeyse 
4 katēna yakēn 

olabilir. 

Kaynak: Herrndorf (2006): Greening SMEs in Developing Countries
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S¿rd¿r¿lebilir T¿ketim ve ¦retim (ST¦) fērsatlarē 
Deĵer ya da ¿r¿n zincirinde ¿retimle ile ilgili fērsatlar

high

d¿ĸ¿k
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Tedarik zincirinde 

s¿rd¿r¿lebilir ¿retim

Kaynak verimliliĵi fērsatlarē

Deĵer zinciri

BertarafKullanēmDaĵētēm
Tesisteki ¿retim

Perakendeci

Tedarik­i

¿retimi

Hammadde 

kazanēmē

Kaynak: CSCP
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Focus areas within value chains

priority environmental focus areas

getting to know the chocolate chain
0

4
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Pre-KF 
processing Distribution Consumption
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processing

Raw materials Energy Water Land use Waste Emissions to 
air

Effluents to 
water

A
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Cultivation of cocoa in tropical countries and sugar beet in temperate 

countries contributes significantly to the chocolate chainôs footprint. 

Increased shares of shade grown cocoa, as well as improved soil 

management practices in sugar fields may help reduce the footprint.

Raw materials Energy Water Land use Waste Emissions to 
air

Effluents to 
waterF

o
o

d
 

p
ro
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e
s

s
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g

Energy use is the most relevant aspect in chocolate processing, and 

also the aspect that receives most attention from stakeholders.

e.g.

Source: CSCP
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Kaynak verimliliĵi fērsatlarē

S¿rd¿r¿lebilir T¿ketim ve ¦retim (ST¦) fērsatlarē 
Deĵer ya da ¿r¿n zincirinde t¿ketim ile ilgili fērsatlar

y¿ksek

d¿ĸ¿k
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Deĵer zinciri

S¿rd¿r¿lebilir t¿ketim

Kaynak: CSCP

BertarafKullanēmDaĵētēm
Tesisteki ¿retim

Perakendeci

Tedarik­i

¿retimi

Hammadde 

kazanēmē
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Kaynak: Enerdata (2004) in EEA (2006)

ÅIlēman ve soĵuk iklimli 
¿lkelerde, binalarda 

kullanēlan enerjinin tipik 

olarak 80-90%ôēyapēnēn 

kullanēm s¿resi i­erisinde 

t¿ketilir. 

Binalarda enerji t¿ketiminin kullanēm s¿resi 

i­erisindeki daĵēlēmē %
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Kaynak: WWF-UK Evidence Base 2006

¥zel ulaĸēm ara­larēnda enerji kullanēmēnē azaltmak i­in 
en etkili safha kullanēm dºnemidir! 

Bir aracēn yaĸam dºng¿s¿ boyunca CO2 emisyonu
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T¿keticilerin Se­imi

Perakendeci / ¦retici i­in 
fērsatlar

Ne alēnmalē?

Daha iyi kalitedeki 
ve katma deĵeri 
y¿ksek ¿r¿n 
se­enekleri

Nasēl kullanēlmalē?

¦r¿n kullanēmē 
pratiĵinin 
geliĸtirilmesi 

Nasēl bertaraf 
edilmeli? 

Satēĸ sonrasē ve 
kullanēm sonu 

hizmetleri

Kaynak: CSCP



Burcu Tun­ercscp | www.scp-centre.org SCPTurKEY Seminar, March 4th, 2011

Role of business for enabling sustainable lifestyles 

S¿rd¿r¿lebilir T¿ketim ve ¦retim (ST¦) fērsatlarē 
Deĵer ya da ¿r¿n zincirinde t¿ketim ile ilgili fērsatlar

18

Consumers say they would favor 

responsible brands and companies

Source: GlobeScan, CSR survey, 2007.

Consumers believe they can make a difference 

in how responsibly a company behavesConsumers prefer companies with a good

reputation for environmental responsibility 
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Markets are expanding: Environmental 

friendly and ethical products

Hybrid cars

Fair Trade/Sports

Fashion clothing

Investment

Eco Tourism

Luxury Ethical Jewellery

Estimated Fair Trade retail value 

Source: Fairtrade Labeling Organisations International Annual Report 2006/2007

New media
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Germanyós big 

discount stores

+46%

+62%

+62%

Sales of organic products

(change from 2004 to 2005)

64% of FairTrade products 

in Germany are also organic
FairTrade Sales 

increase in 2005

Product Incr.      Organic

Coffee +  10% 50%

Juice +  12% 8%

Candy +  14%

Cocoa +  10% 79%

Honey +    8% 13%

Chocol. +  22% 60%

Tea +    0% 71%

Fruits(South) +120% 99%

German Organic Label

(EU Standards)

In 2007: One new 

organic supermarket 

each four days.
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Source: Consumers 

International/Accountability Survey, 2007.

Å75% concerned about global 
warming but challenged to see 

how they can make a 
difference.

Å9% concerned about global 
warming, willing to make an 

effort empowered to take 
significant action.

Consumers feel locked-in
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2222 22

What influences you regarding your 

purchasing decision?*

Source: Fien, Bentley, Neil - Young People as Agents of Change
* First choice in 

survey question
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Source: The Eurobarometer survey on Europeansô attitude towards SCP, 2009
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Barriers and Enablers

Source: Fien, Bentley, Neil - Young People as Agents of Change
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S¿rd¿r¿lebilir T¿ketim ve ¦retim (ST¦) fērsatlarē 
Deĵer ya da ¿r¿n zincirinde fērsatlar
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high

low

Deĵer zinciri

Yºneticilerin eforu ve ºncelikleri 

Kaynak: CSCP

BertarafKullanēmDaĵētēm
Tesisteki ¿retim

Perakendeci

Tedarik­i

¿retimi

Hammadde 

kazanēmē
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S¿rd¿r¿lebilir T¿ketim ve ¦retim (ST¦) fērsatlarē 
Deĵer ya da ¿r¿n zincirinde fērsatlar
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Fērsatlar ve riskler

Verilen eforun %80ôi 

risklerin ve fērsatlarēn 

sadece %20ôsine 

tekab¿l etmektedir.  

high

D¿ĸ¿k

Deĵer zinciri

Tedarik zincirinde 

s¿rd¿r¿lebilir ¿retim

Deĵer zincirinin 

sonundaki fērsatlar

Kaynak: CSCP

BertarafKullanēmDaĵētēm
Tesisteki ¿retim

Perakendeci

Tedarik­i

¿retimi

Hammadde 

kazanēmē
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D¿nyaóda ST¦ alanēndaki politika yaklaĸēmlarē
Marakeĸ S¿reci

Marrakech Process Activities

held at international, 

regional and national 

levels

Expert Meetings 

& Roundtables

developed at 

international, regional 

and national levels

SCP Frameworks 

& Strategies

led by governments 

with focus on specific 

SCP issues

Marrakech Task Forces

engages development 

agencies into SCP 

activities

Cooperation Dialogue

Framework

Implementation

business to engage 

with implementation at 

regional development 

level (ICC/WBCSD)

Business/Industry

to integrate NGOôs 

activities into the 

Marrakech Process

NGO Platform
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D¿nyaóda ST¦ alanēndaki politika yaklaĸēmlarē
Marakeĸ S¿reci ¢alēĸma Gruplarē

Sector-

focused

Region-focused

Policy tools and 

programmes

Sustainable
Lifestyles
(Sweden)

Sustainable Tourism
(France)

Education for
Sustainable

Consumption (Italy)

Sustainable Public
Procurement 
(Switzerland)

Sustainable
Buildings &

Construction (Finland)

Cooperation
with Africa (Germany)

Sustainable Products
(UK)

Seven 

Marrakech

Task Forces

Social & 

behavioural issues



Burcu Tun­ercscp | www.scp-centre.org SCPTurKEY Seminar, March 4th, 2011

Role of business for enabling sustainable lifestyles 

D¿nyaóda ST¦ alanēndaki politika yaklaĸēmlarē
Marakeĸ S¿reci Rio+20 sempozyumuna doĵru ­alēĸēyor
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D¿nyaóda ST¦ alanēndaki politika yaklaĸēmlarē
ABónin Marakeĸ S¿recióne ve Rio+20óye katkēsē: ST¦ Aksiyon Planē

31

EU SCP Action Plan 

Better Products

Leaner And Cleaner Production

Smarter Consumption

Global Markets

Review of the scope of the directive on the Eco-design of energy 

using products, setting minimum requirements for products with 

significant environmental impact, benchmarks of performance,

Promotion and monitoring of Resource Efficiency, Eco-Innovation and 

Environmental Technologies, Review of EMAS, SMEs (Enterprise Europe 

Network)

Extension of Energy labelling directive to energy-related products, 

revision of Eco-label regulation, revision of Energy labeling directive, 

Green Public Procurement promotion though inicative targets and 

supportive tools , establishment of a Retailer Forum to reduce 

environmental footprint of the retailer sector and its supply chains and 

promote more sustainable products

Sectoral approaches in climate negotiations, promote SCP internationally, 

contribute to international initiatives: 10YFP, Marrakech Process, SWITCH-

Asia Programme, help disseminate green technology (Env.ôl Tech. Verification 

Scheme)
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ABónin Marakeĸ S¿recióne ve Rio+20óye katkēsē: ST¦ Aksiyon Planē
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ST¦ uygulamalarē ve enstr¿manlarē
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ST¦ uygulamalarē ve enstr¿manlarē

33
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D¿nyaôda ve Avrupa 
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yaklaĸēmlarē nelerdir?
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son ºĵrenimler nelerdir?
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35

ST¦ i­in ºncelikli sektºrler gēda, 
ulaĸēm ve barēnma (bina altyapēsē) 
olarak belirlenmiĸtir.
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3636

Kaynak akēĸ analizlerinin 

sonu­larēna gºre gēda, ulaĸēm 

ve barēnmaalanlarēnēn 

­evreye olan etkisi toplamda 

t¿m t¿ketim alanlarēna oranla 

%70 ile %80ôi bulmaktadēr.  

Barēnma

(Binalar)

Gēda
Ulaĸēm

Diĵer

*Kaynak: EIPRO Study 2006, NAMEA Study 2006, WI 1998
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Perakendeciler ve marka sahibi 
¿reticiler, ST¦ yaklaĸēmlarēnēn 
uygulamaya koyulmasēnda ister 
istemez kilit rol sahibidirler.
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En yaygēn ve en az uygulanan yaklaĸēmlar

38
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Etkili ama az uygulanan bir yaklaĸēm: Choice-editing (¥nceden se­im) 

39

¥nceden se­im kavramē ilk 

olarak B¿y¿k Britanyaôdaki 

S¿rd¿r¿lebilir Kalkēnma 

Komisyonuônun ñI will if you willñ 

yayēnēnda kullanēlmēĸtēr.

ÅT¿keticiye d¿kkan i­inde sunulan ¿r¿n 
portfoy¿n¿n perakendeci tarafēndan ºzellikle 

­evre dostu olarak se­ilmesi yaklaĸēmē 

giderek kabul gºren bir strateji olmaya 

baĸlamēĸtēr.  kēsa s¿rede se­imini 

kolaylaĸtērmakta

ÅFakat se­im nasēl yapēlabilir? Yapēlan 
se­imin doĵruluna g¿ven nasēl garanti 

edilebilir?

ÅB&Q (yapē hipermarketi) sadece 
s¿rd¿r¿lebilir (FSC etiketli) tahta ¿r¿nleri 

sunmaktadēr. 

ÅSainsbury sadece haklarē gºzeten ticaret 
(fair trade) etiketi taĸēyan muz satmaktadēr. 

ÅMarks & Spencer sadece kºy yumurtasē 
satmaktadēr. 

ÅMEMO, German office supplier screens 

and lists best in class products available.


