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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reé¢n zincirinde feérsatl s
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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reé¢n zincirinde ¢retimle

KOBKOIl erde kaynak

Expenditures including merchandise

O Premises

B Machinery maintenance
O Materials

O Merchandise for sale

B Salary
B Water, Electricity
B Other

4%

Lo

Kaynak: Herrndorf (2006): Greening SMEs in Developing Countries
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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reé¢n zincirinde ¢retimle
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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reé¢n zincirinde ¢retimle

Focus areas within value chains
Pre-KF KF

6 Agriculture processing processing Distribution ~ Consumption \

priority environmental focus areas

Number of focus areas

2 getting to know the Chocolate chain
0 e—
t
3 . .
e % Raw materials Energy Water Land use Waste Emlsg}?ns to Efﬂv‘jgtnéf to
g 3

2 Cultivation of cocoa in tropical countries and sugar beet in temperate

countries contributes significantly tlo
as well as

may help reduce the footprint.

; Emissions to Effluents to
Raw materials Energy W ater Land use Waste A WELED

Food
processing

Is the most relevant aspect in chocolate processing, and
also the aspect that receives most attention from stakeholders.

k Source: CSCIy
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Dejer ya da ¢reéen zincirinde teégketim
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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reéen zincirinde teégketim
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Kaynak: Enerdata (2004) in EEA (2006) :
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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reéen zincirinde teégketim
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16%
Production
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3% Use - parts 81% Use — fuel

Kaynak: WWF-UK Evidence Base 2006
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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reéen zincirinde teégketim

Perakendeci [ || ret]
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Kaynak: CSCP
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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reéen zincirinde teégketim

Consumers say they would favor

~

responsible brands and companies | .
Consumers believe they can make a differefpce
Consumers prefer companies with a good s in how responsibly a company beha\;(zes
reputation for environmental responsibility .
67
80 Percentage of respondents agreeing to the 63 64
staterment | would be more likely to purchase
70 - &7 products or services from a company with a 8
good reputation for environmental = 58
60 responsibility. § 55
52 -
50 - 46 ;
£ 40 42
a 45
T w0 35 45
a 32 33 3 32
£ 30 28 27
o 23
* 20 18 35
2002 2004 2007
10 -
= South Korea = France
0 - . - . w= Chile == Argentina
< v = ,E-' = £ Z & w—|taly
3 2 Source: GlobeScan, CSR survey, 2007.

J
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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reéen zincirinde teégketim

Markets are expanding: Environmenta

friendly and ethical products Estimated Fair Trade retail va&

COUNTRY 2005 2006 INCREASE
KA R I— %iewngnM(C\IAogEeB Austria 256 417 63
Belgium 15.0 28.0 86
Investment Canada 34.8 53.8 B4
Denmark 140 216 B4
/. ) Finland 13.0 226 73
S} \.,\ Franca 1091 160.0 a7
‘Q ) Germany 70.9 110.0 55
N % //\ Iraland 6.6 1186 77
: W Natur& ~ ERLEE 28.0 345 23
e Ml LiresTvie  pup 2.4 o 25
o Luxembourg 2.3 28 23
Fair Trade/Sports Netherlands 36.5 10 2
. Norway 6.7 8.6 28
Hybrld cars Sweaden 9.3 16.0 73
: Switzerland 133.8 135.3 1
; E UK 276.8 4096 48
r wﬁ. gz:;:;:::;ﬁ ' | Usa 344 1 439.0 45
YA X X 3 NeW med|a Australia/New Zealand 25 72 191
. 2 i \ e Spain 0.03 19 7.474

\ ECO TOUrlsm FaShlon ClOthlng TOTAL (n mio. Eur0s /1N %) 42%

Source: Fairtrade Labeling Organisations International Annual Report 2006/2007
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discount stores

Sales of organic products
(change from 2004 to 2005)

+62%

ALDI | +46%

MARKT

N\

y,
R
In 2007: One new
organic supermarket
each four days.
Y,

FairTrade Sales
Increase in 2005

Incr.

10%
12%
14%
10%

8%

Product

Coffee
Juice

Candy
Cocoa
Honey
Chocaol. 22%
Tea + 0%
FruitSsoun +120%

Organic

50%
8%

79%
13%
60%
71%
99%

64% of FairTrade products
in Germany are also organic

FAIF-{TRADE

TRANSFAIR

German Organic Label
(EU Standards)
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S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reéen zincirinde teégketim

Consumers feel lockeal )

Grouping the consumer ground by concern and
action...

1575% concerned about global
warming but challenged to see
how they can make a

difference.

:89% concerned about global
B |75 . -
Do not see global Cancerned about global warming, willing to make an

WaITing as an issue io warming but challenged effort empowered to take
be personally concemed to see how their action significant action.
about, or take any action could make a difference

Level of action taken

Level of concemn Source: Consumers
International/Accountability Survey, 2007.

Burcu Tun} escp|www.scp-centre.org SCPTurkKEY Seminar, March 4%, 2011 21




S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reéen zincirinde teégketim

What influences you regarding your
purchasing decision?*
price [ 25,3
quaitty [ 21.0%
Famity [ 20.1%
My Finances _ 8,9%
Reliability [ 6,3%
Myself [ 4,9%
Friends [ 2,2%
Brand [ 2,2%
Media [ 1,8%
Sustainability [ 0,9%

* First choice in

Source: Fien, Bentley, Neil - Young People as Agents of Change :
survey question

Burcu Tun} escp|www.scp-centre.org SCPTurKEY Seminar, March 4th, 2011 22f 22




S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reéen zincirinde teégketim

Importance of various aspects of products when deciding
which ones to buy

®Very important ™ Rather important © Rather not important ®m Not at all important DK/NA
The quality of the product
The price of the product

The product's impact on the environment

The brand, the brand name of the product

Q2. How important are the following aspects when making a decision on which products
to buy? Very important, rather important, rather not important, not at all important?
Base: all respondents, % EUz7

Source:The Eurobarometer survey on Europeans?o

Burcu Tun} escp|www.scp-centre.org SCPTurkKEY Seminar, March 4, 2011 23| 23




S¢rdegreéeglebi 1 r Téegketim ve | ret
Dejer ya da ¢reéen zincirinde teégketim

Barriers and Enablers

Not convenient to my needs 29,5%

Too expensive

19,6%

Not easily available 17,4%

Not enough information 1,2%

No substitutes to everyday products 6,3%

Never thought about this before 5,4%

Too boring - 3,6%

I choose sustainable things all the time - 3,1%
Don't know any sust. products or services - 3,1%

It is not necessary I 0,9%

Source: Fien, Bentley, Neil - Young People as Agents of Change

Burcu Tun} escp|www.scp-centre.org SCPTurkKEY Seminar, March 4, 2011 241 24
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D¢nyadda ST, al anéndaki pol it
Mar akek S¢reci

/ Framework \

SCP Frameworks
& Strategies

Expert Meetings
& Roundtables

held at international,

developed at
international, regional
and national levels

regional and national
levels

Marrakech Process Activities

Marrakech Task Forces Cooperation Dialogue

led by governments engages development
with focus on specific agencies into SCP
SCP issues activities

Business/Industry NGO Platform

business to engage
with implementation at to integrate NGOOGs
regional development activities into the

level (ICC/WBCSD) Marrakech Process

k Implementation j

Burcu Tun} escp|www.scp-centre.org SCPTurkKEY Seminar, March 4, 2011



D¢nyadda ST, al anéndaki pol it
Marakek S¢reci ¢al ékxkma Grupl ar é

-----------------------------------------------------------------------------------------------------------------------------------------------------------------
K »,

Sustainable Tourism
(France)

Buildings &
Construction (Finland)

o, *
.
N E NN EEE I NN AN AN R NSNS SN AN AN AN AN NSNS S S S AN EEEENENEN SN SN AN AN ENEENENEN SN SN SANSEEENENENENSESASANENEEEANEEEEEEEEEEEESEEEEEEEsEsssEsssssssssmsmsnsmst®

Sustainable Products Seven Sﬁﬁg[]y?gée
Marrakech B eden)

Task Forces

Education fo
Sustainable

Procurement

Switzerland Cooperation -
( ) H with Africa (Germany) i ERption (Iraly)
Policy tools and Social & :
programmes %, behavioural issues ;

.....
----------------------------------------------------
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OFFICIAL PREPATORY PROCESS

Janu

February 28th - 4th March
C5D Intergovernmental
preparatory meeting

November 14th - 16th
Second Earth Summit 2012
Intersessional Meeting

October - December
Regional Preparatory meet-
ings for Earth Summit 2012

March 7th - 8th
2nd Earth Summit 2012
Preparatory Committee

ary 1oth - nnth

Earth Summit 2012
Intersessional Meeting

March sth - 7th
3rd Earth Summit 2012
Intersessional Meeting

May 14th - 16th
Earth Summit 2012

May gth - 11th
Earth Summit 2012

Preparatory Committee
Meeting

Tun

€gcp | www.scp-centre.org
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al anéndaki pol 1t

nyaoda ST
I n M kek S¢recione ve Rio0o+200y

D¢
ABOAn ar a

EU SCP Action Plan

. COMMISSION OF THE EUROPEAN COMMUNITIES
w w
Better Products i
Review of the scope of the directive on the Eco-design of energy Brussels, 16.7.2008
using products, setting minimum requirements for products with COM(2008) 397 final

significant environmental impact, benchmarks of performance,

COMMUNICATION FROM THE COMMISSION TO THE EUROPEAN

S m arte r CO nsum ptl on PARLIAMENT, THE COUNCIL, THE EUROPEAN ECONOMIC AND SOCIAL
COMMITTEE AND THE COMMITTEE OF THE REGIONS
Extension of Energy |abe||ing directive to energy-related products on the Sustainable Consumption and Production and Sustainable Industrial Policy
. ; . . . N Action Plan
revision of Eco-label regulation, revision of Energy labeling directive,
Green F_’ubllc Procurement promotion thoggh inicative targets and (SEC(2008) 2110}
supportive tools , establishment of a Retailer Forum to reduce {SEC(2008) 2111}

environmental footprint of the retailer sector and its supply chains and
promote more sustainable products

Leaner And Cleaner Production

Promotion and monitoring of Resource Efficiency, Eco-Innovation and
Environmental Technologies, Review of EMAS, SMEs (Enterprise Europe
Network)

Global Markets

Sectoral approaches in climate negotiations, promote SCP internationally,
contribute to international initiatives: 10YFP, Marrakech Process, SWITCH-
Asi a Programme, help disseminate green tlechnol ogy (Fnyv 081 Tech Verificatilon
Scheme)

Burcu Tun} escp|www.scp-centre.org SCPTurkKEY Seminar, March 4, 2011



i alanéndaki pol 1t
K S¢recione ve Rio0o+200y

ve enstr ¢ manl

+ Designing for » Improving » Greening « Creatingdemand « Eco-labeling « Greening
sustainabilty production supply chain for better products products public
» Eco-Design - Emission reduction - Sustainability « Consumer » Product procurement
» Products for » Technical criteria awareness information « Sustainable
the poor innovation + Knowledge raising disclosure public
» Product » CSR sharing + Promote » Eco-label procurement
Improvement » Environmental sustainable schemes - Encouraging
management lifestyle green product
systems « Marketing for supply
» Industrial eco-products
symbiosis
Raw material Production Supply Retall Usage End-of-life

Burcu Tun} escp|www.scp-centre.org SCPTurkKEY Seminar, March 4, 2011



D¢nyadda ST, al anéndaki pol it
ST, uygul amal aré ve enstr¢gmanl ar é

a) Point of leverage: Does the instrument enable the policy maker to provide concrete rewards or penalties for SCP actions or
does it support voluntary action among stakeholders to take advantage of existing SCP alternatives?

b) Degree of freedom: Does the instrument offer a high or low degree of freedom to the stakeholders, when applying the
instrument?

l Lead market initiative Consumer information
campaigns

l Promote eco-innovation | g oo ntal product

declarations
[ Quantitative efficiency J I Em—lahelllng[ Data centres on products
targets
9 | EMAS ]

| Diflerential VAT. |
l Market based instruments ]l Global sectoral appmam&s]

Environmental performance
agreements

l Environmental tax reform ]l Green public procurement ]

Dynamic performance
requirements

l Greening standards ]

MNote: exact characterisation depends on final shaping of the instruments

Source: Matrix adapted from CSCP, WI, GTZ (2006)
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Avrupaododa ST, al anéndaki en sa

Di Jer Bar éenn
(Binalar)

Kaynak akék ana
sonu-1I| argéada,g°u
ve baralnamal ar én
-evreye ol an et
tem t ogketim al a
%70 ile %800 | bul mak

*Kaynak: EIPRO Study 2006, NAMEA Study 2006, WI 1998
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Avrupaododa ST, al anéndaki en sa

Perakendeciler ve marka sahibi
cretirciler, ST, vy
uygul amaya koyul m
Istemez kilit rol sahibidirler.
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Avrupaoda perakende sekt©°r¢nde
En yaygén ve en az uygulanan yakl akeé

THE PREVALENCE OF RETAILER ACTIVITIES IN EUROPE

What and how retailers choose How retailers sell How retailers communicate
(upstream activities) (in-shop activities) (downstream activities)
« Greening Supply Chain » Efficient Energy Consumption « Provision of green and fair
+ Local Sourcing Initiatives » Waste Management Trade Products
» Communication through eco-
+ Eco-Design of Products Efficient Distribution System and social labels
+ Choice-Editing of Supplier Environmental Training of Staff = Advertising and Marketing
Products Greening Design of Buildings
Eco-labelling of Retail Stores « Pricing of green Products
e Consumers'Transport to Store
e Green Products for Internal Use ¢ Promotion of more sustainable
e EMS Lifestyles and healthier Diets

Products Consumption Disposal

Production

Manufacturing /
Processing

v

PRODUCT CHAIN )

Legend: = very common practices common practices » rare practices (Source: ETC/SCP compilation)

A J
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Avrupaoda perakende sektOr ¢nde
Etkililamaazuygul anan bir vyekdiakeéeny: (CGmhmaied:

ATg,keticiye d¢kkan 1 -1 nde sunul an ¢r ¢
portfoy¢negn perakendeci taraféndan ©°z
-evre dostu ol arak se-il mesi yakl akeém
gi derek kabul g°ren Dbir strateji ol ma
bakl amékt ér késa s¢rede se-1 mini
kol ayl akt é&r makt a
AFakat se-im nasel yapéelabilir? Yapeéel:
se-imin dojruluna g¢ven nasél garanti
edilebilir?
AB&Q (yapé hipermar ket
s¢rdegre¢eglebilir (FSC et
sunmaktader
ASainsbury sadece hakl a
(fair trade) eti keti ta
¥nceden se-im kavramellkkS & S_pencer sadece
ol arak B¢yek BrltaSﬁaidezlalkt ader .
S¢rder gl ebilir Kal n ma
Komi syonuénun #Al wj IEMCD Gfe)rmamorfflcesuppllerscreens
yayénénda kull anél me
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